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For the year ended 31 December

2008 2007

Uss$’000 USs$’'000 Change

(F%5x) (F%7x) 1t
Turnover S 348,557 317,431 9.8%
Profit from operations el e 13,462 20,738 (35.1%)
Net profit il 8,403 16,856 (50.1%)
Shareholders’ funds J% 5 A 25 257,910 257,716 0.1%
Basic earnings per share (US cents) FRERZF (FEMN) 0.55 1.11 (50.4%)
Diluted earnings per share (US cents) FR#BBHRF (EMN) 0.55 1.10 (50.4%)
Interim dividend per share (US cents) RERRE B (3EAL) 0.3050 0.26202 33.5%
Final dividend per share (US cents) HARRR B (L) - 0.29105 =
Dividend payout ratio K B 55% 50% 10%
TURNOVER & ¥ %8 NET PROFIT £
12 months ended 31 Dec 2008 12 months ended 31 Dec 2008
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TURNOVER BY GEOGRAPHIC LOCATION
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Long-established in Asia, Vedan International (Holdings) Limited is a premier manufacturer
of fermentation-based amino acids, food additive and cassava starch-based products. Its
prominent reputation has been built on the quality manufacture of MSG, a key food additive
lying at the heart of the unique tastes of Asia’s two billion consumers. The Group’s vision
of the future is simple: to expand and enrich its markets across the Asian region while
developing new products for the demand of consumers.
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